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1958 HIGHLIGHTS 


Sales to Customers. 

Number of Stores in Operation at December 31.. 

Net Earnings. 

Per Share. 

Dividends Paid in Cash. 

Per Share. 

Earnings Retained in Business. 

Per Share. 

Salaries, Wages, and Employees’ 

Benefits. 

Per Sales Dollar. 

Taxes of All Kinds, Including 

Income Taxes. 

Per Sales Dollar. 

Per Share. 

Allowance for Depreciation and Amortization of 
Buildings and Equipment. 

Plant and Equipment Additions, Less Retirements 



1957 

(Restated) 

$377,169,219 

692 

$ 13,333,794 
$2.42 

$ 8,828,595 

$1.60 

$ 4,505,199 

$ .82 


$ 78,421,716 
20.79% 


$ 24,319,032 
6.45% 
$4.41 

$ 7,480,390 

$ 15,467,758 
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S. S. KRESGE COMPANY 


This report to you, the stockholders, is our 
forty-seventh since the Company was incorporated. 
It reports upon the consolidated results of the op¬ 
erations of the S. S. Kresge Company and its two 
wholly owned subsidiaries, the S. S. Kresge Com¬ 
pany Limited, operating variety stores in Canada, 
and the Mount Clemens Pottery Company, manu¬ 
facturers of dinnerware, located in Mount Clemens, 
Michigan, for the calendar year 1958. 

Highest Sales in History: 

The consolidated sales of the three companies 
amounted to $384,379,362 for an increase of 
$7,210,143 or 1.91% over those of 1957. All three 
companies shared in this increase. 

Our sales volume in the first six months of the 
year was slightly below that of 1957. It was in July 
that the first indications of an improved business 
climate appeared. From that month, through to the 
end of the year, sales generally trended upward at 
an accelerating pace. During this latter six months 
period there was a 47% increase in the number of 
comparable stores showing accumulative sales in¬ 
creases for the year. 

The sales results of a substantial number of the 
Company’s stores were adversely affected by the 
below normal operations of the automobile and 
steel industries. We have a heavier concentration of 
our stores in this area than the majority of our 
competitors. Certain areas of operation, particu¬ 
larly throughout the midwest farming sections, had 
a very good year in 1958. Our entire sales increase, 
however, as has been true for several years, origi¬ 
nated from new stores. 


Income Also Up: 

The net income of the consolidated companies 
at $13,794,581 or $2.50 per share was up from 
1957 by $460,787 or 8^ per share. This is a very 
satisfactory result considering the economic con¬ 
ditions prevalent throughout much of the year. 
Earnings in the last six months of 1958 exceeded 
the same period in 1957 by 2l£ per share. 

In addition to the usual operating costs, we 
expended in 1958 $826,000 to cancel a long term 
lease which had proved costly. Earnings of subse¬ 
quent years will be increased through the elimina¬ 
tion of an annual loss which otherwise appeared 
inevitable. This one transaction had a non-recurring 
cost after taxes of $396,500 or It per share. The 
combination of capital gains and losses and the 
foregoing expenditure affected the net income after 
taxes comparison between 1957 and 1958 adversely 
by $507,447 or 9^ per share. 

The results of an accentuated expense control 
program, inaugurated in late 1957, had very satis¬ 
factory results in 1958. This effort, combined with 
savings resulting from our conversion to check-out 
operation of 99 stores in 1957 and another 31 in 
1958, had the result of reducing our salaries, wages, 
and employees’ benefits costs below those of 1957 
by .44% of the sales dollar. In 1954 our salary, wage, 
and employee benefits costs hit a peak of 21.39% 
of the sales dollar. These costs in 1958 were at their 
lowest percentage to sales since 1952. 

It was decided, because of a revised bulletin of 
approved procedure issued by the American Insti¬ 
tute of Certified Public Accountants in July 1958, 
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approved by the Securities and Exchange Commis¬ 
sion, to alter the basis of reporting Company earn¬ 
ings for each of the years 1954 through 1958. For 
these years, the Federal U. S. and Canadian income 
tax reduction, and the resulting increase in income 
through the use of accelerated depreciation per¬ 
mitted by law for income tax purposes, was shown 
as a footnote to our financial statements. This pro¬ 
cedure was approved by our public accountants and 
permitted under the original bulletin issued in 
1954. The revised bulletin requires that, for an un¬ 
qualified public accountants’ opinion, such tax re¬ 
duction must be recorded within the balance sheet 
rather than as a footnote. The statements on pages 
6, 8, and 9, and the statistical figures on pages 14 
and 15, are stated or restated for the years involved, 
in accordance with the requirements of the revised 
bulletin. 

We continue to believe that the liability now 
shown on the balance sheet for deferred income 
taxes is more a contingent liability than a real one 
and is therefore more properly a footnote item. For 
a company such as this one, where a continuing 
relatively level capital expenditure program is a 
necessity, it is unlikely that any substantial amount 
of the reserve, if any at all, will require liquidation. 

Earnings for the year 1958, had we continued 
to report to you on the same basis as for 1957, 
would have been $15,010,081 or $2.72 per share. 
The earnings for 1957 as reported last year were 
$14,463,494 or $2.62 per share. 

Tax Costs 
Continue to Climb: 

Taxes are a cost of the business over which we 
have no direct control. The costs incurred as the 
result of political pressures for greater and greater 
governmental service, subsidies, and the necessary 
high defense costs are further aggravated by in¬ 
flation. A corporation is forced to pass these costs 
on to its customers in the form of higher prices or 
make equivalent savings in its operating expendi¬ 
tures. 

The costs for taxes of all kinds levied directly 
upon the three companies for 1958 amounted to 
$24,698,132 or $4.48 per share of stock outstand¬ 
ing. There is included in this figure $1,215,500 
added to the reserve for deferred income taxes upon 
which we have earlier commented. 

The tax costs of the companies ten years ago, 
in 1949, were $17,430,844 so that these costs have 
risen $7,267,288 or 42% in that period. 

The payment of taxes levied directly upon the 
Company, although a big cost, is not the only one. 
We are required by law to act as agent for Federal, 
state, and municipal governments in the collection 
of withholding, excise, and sales taxes. This burden 
falls most heavily upon retailers in the collection of 
excise and sales taxes on a multitude of transactions, 
for the most part without compensation and with 
an ever present threat of penalty for inadvertent 
undercollection. In 1958 the amounts collected 
from employees and customers in the United States 
exceeded $17,900,000. 


Canadian Operation 
A Good Investment: 

The operation in Canada continues to increase its 
sales volume. There has been a sales increase in all 
but one year (1933) of the thirty years since this 
company began operations in 1929. It has returned 
a net profit in all but its first year, reaching its 
greatest net income to date in 1958. 

Five new stores were added to the Canadian 
group in 1958, making the number in operation at 
the end of the year 88. As evident by the 1958 
program, we are continuing to take advantage of 
our opportunities there. We believe that Canada’s 
long range economic prospects warrant our 
expansion. 

The accounts of the Canadian subsidiary have 
been consolidated on the basis of par for United 
States and Canadian dollars, except for the fixed 
assets and long term liabilities which have been 
converted to U. S. dollars at the appropriate exchange 
rates at dates acquired, or incurred, respectively. 

Dividend Rate Continued: 

Dividends amounting to $1.60 per share have 
continued since 1955. The payment has been on 
the basis of $.40 each quarter. This distribution was 
equal to 64% of the year’s earnings, to compare 
with 66% of the adjusted 1957 earnings distributed 
in 1957. 


CONSOLIDATED SALES 

MILLIONS 
OF DOLLARS 
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We Opened 
Thirty New Stores: 

There were 25 new stores opened in the United 
States in 1958, all of which were in shopping 
centers. Five new stores were opened in Canada, 
three of which were shopping center locations. Our 
expansion continues to be mainly in this type of 
project. There is ample evidence that the public 
appreciates and patronizes those properly promoted 
centers that have adequate parking, ready accessi¬ 
bility, and a satisfactory choice of merchandise. 

The year 1958 saw the opening of a store in a 
southern state at Atlanta, Georgia. This is the first 
opened by us outside of the twenty-six states and the 
District of Columbia to which our operations have 
been confined for many years. It is presently antici¬ 
pated that in 1959 we will open other stores in 
Georgia, Texas, Arizona, Florida, and Alabama, all 
of which will be outside our traditional territory. 
We look forward to serving the people of these 
states with quality merchandise suitable to their 
needs, and with service and prices that will attract 
their patronage. 

There were 5 stores modernized and/or en¬ 
larged during 1958. Our 1959 program is some¬ 
what more extensive with 13 stores presently 
scheduled for such work. 


During 1958 we closed 15 stores, one of which 
will reopen following rebuilding. The others were 
stores lacking a profit potential. The closing of 
unprofitable stores is as vital to the health of the 
business as the opening of new ones with profit 
prospects or the modernization or enlargement 
where the need, profit, and opportunity exists. It is 
only by means of decision and action in all three of 
these areas that the company can continue to be an 
aggressive and growing entity. 

We continued our program of converting stores 
to check-out operation where we believed operating 
conditions made such conversion desirable and 
practical. There were 31 stores converted to check¬ 
out in 1958. All of the new stores opened during 
the year were of this type. At the year’s end, 334 or 
47% of all stores were operating on a check-out 
basis. This method continues to receive public 
acceptance and has proved quite satisfactory in 
operation. 

Stores in existence at the end of the year num¬ 
bered 706, an increase of 14 from the 1957 year- 
end. In addition to the new stores opened and those 
closed, two adjoining stores were consolidated into 
a single operation. Stores in the United States in¬ 
creased by 9 during the year to 618, and in Canada 
by 5 to 88. 

We continue to be active in our search for new 
potentially profitable locations. Currently these op¬ 
portunities are generally in proposed shopping 
center developments. Our Company has earned a 
name and reputation that makes us a desirable 
tenant. Because of our activity in this area, our 
negotiations are usually substantially in advance of 
the center’s construction over which we have little, 
if any, control. Because of this, the number of new 
stores to be opened in a specific year cannot be 
accurately forecast. 

Working Capital Ample: 

The excess of current assets over current liabili¬ 
ties at December 31, 1958 is $66,447,187. This is 
$2,559,010 above the figure at last year-end. This 
working capital ratio of 2.76 to 1 continues to be 
satisfactory. Cash and government bonds at Decem¬ 
ber 31, 1958 amounted to $43,047,602, a sum only 
$680,632 below that at the end of 1957. 

Our merchandise inventories are valued at 
$60,054,874. This figure is $6,005,306 higher than 
at the preceding year-end. In relationship to the 
year’s sales, the 1958 inventories amounted to 
15.62%. Inventories in new stores, less those in 
stores closed during the year, amounted to 
$2,126,312. We believe our merchandise stock is 
well balanced, providing a sound basis for what we 
expea to be the biggest year in our history. 

Fixed Assets: 

Our net capital asset expenditures in 1958 were 
the lowest of any year since 1952. There was some 


ADDITIONS TO PROPERTIES 

MILLIONS 
OF DOLLARS 
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STOCKHOLDERS’ EQUITY 



curtailment of our own modernization program and 
a reduction in the capital costs for a smaller group 
of new stores than we had anticipated at the year’s 
beginning. General economic conditions had some 
bearing on the program, particularly in the contri¬ 
bution of new shopping centers. 

Our 1959 plans are to increase our moderniza¬ 
tion and enlargement program by more than 50% 
over last year. We anticipate that the number of new 
stores to be opened in 1959 will exceed last year. It 
is our intention to carry on a relatively level mod¬ 
ernization program so that our stores will present 
an attractive shopping place for our millions of 
customers. 

Fixed asset relationship to total assets declined 
slightly in 1958 to 58.26% from 59.37% at the 
preceding year-end. 

Rates of depreciation and amortization were 
identical with those of the preceding year. Income 
was charged with $8,001,872 as a depreciation and 
amortization allowance, an amount $521,482 above 
that of 1957. 


We continue to use accelerated depreciation 
permitted under United States and Canadian income 
tax laws for income tax purposes. The change in 
method of showing the resulting tax reduction from 
the use of accelerated depreciation has been com¬ 
mented upon previously. 

Current Liabilities 
Slightly Higher: 

The companies’ current liabilities total 
$37,736,800, an amount $2,759,205 higher than 
at the end of 1957. This increase has no particular 
significance and is in the normal course of business. 

Stockholders' Equity 
Increased: 

Earnings of the year in excess of dividend dis¬ 
bursements increased the stockholders’ equity in 
the company by $4,965,986 or 90£ per share. At 
December 31, 1958, this equity amounted to $36.17 
per share to compare with $35.27 a year earlier. 
The growth of your equity over the past ten years 
is shown in chart form on this page. 

Personnel: 

The strength and success of an organization is 
in its personnel. We continue to devise and adopt 
new and advanced methods of instruction and train¬ 
ing to aid them in the discharge of the duties as¬ 
signed to them, and to fit them for more responsible 
assignments. It is their application and loyalty, 
however, that establishes the degree of success of 
your Company. We are very grateful for the type of 
service rendered to our customers by the more than 
40,000 loyal employees who make up the personnel 
of our organization. 

General Comment: 

Manufacturers and suppliers of the merchandise 
we offer our customers have continued through an¬ 
other year to cooperate fully to our mutual benefit. 
We appreciate sincerely their ready response to our 
needs. We try to conduct ourselves, in all dealings 
with them, so as to merit their confidence and 
cooperation. 

We look forward to a year in 1959 with our 
volume the highest in our history. We are also 
optimistic as to our profit opportunities. It is 
recognized that, even with the anticipated general 
economic improvement, we will be operating in a 
highly competitive atmosphere. Adequate planning 
and promotion, wanted merchandise priced to 
attract customers, and capable and courteous service 
will, we believe, produce the desired results. 


By Order of the Board of Directors 



Chairman of the Board 





President 
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INCOME AND INCOME RETAINED 


S. S. KRESGE COMPANY 

AND SUBSIDIARY COMPANIES 

CONSOLIDATED STATEMENT OF INCOME AND INCOME RETAINED FOR USE IN THE 
BUSINESS FOR THE YEARS ENDED DECEMBER 31, 1958 AND 1957 


Sales. 

Interest income. 

Net miscellaneous income. 

Cost of merchandise sold and operating, general and adminis¬ 
trative expenses, less income from rentals. 

Taxes—other than U. S. and Canadian income taxes. 

Depreciation and amortization. 

Interest expense. 

Loss (gain) on cancellation of lease and disposals of fixed assets 


Estimated U. S. and Canadian income taxes including 

deferred income taxes. 

Net income for the year. 

Income retained for use in the business at beginning of year... 

Cash dividends paid —$1.60 a share. 

Income retained for use in the business at end of year. 



195 7 

(Restated) 

$377,169,219 

323,031 

43,983 

$377,338,233 

$331,601,823 

10,289,332 

7,480,390 

820,678 

(17,484 ) 

$330,174,739 
$ 27,363,494 

14,029,700 
$ 13,333,794 
134,734,634 
(8,828,393 ) 
$139,239,833 


February 9, 1959 

TO THE STOCKHOLDERS OF 
S. S. KRESGE COMPANY: 

In our opinion, the accompanying consolidated statements present fairly the financial position of S. S. Kresge Company 
and its subsidiary companies at December 31, 1958, and the results of their operations for the year, in conformity with 
generally accepted accounting principles. These principles have been applied on a basis consistent with that of the preceding 
year, except for the change, which we approve, whereby the company and its Canadian subsidiary have made provision for 
deferment of federal income taxes resulting from the use of accelerated depreciation for income tax purposes but not for 
financial statement purposes, as described in note C. Our examination of these statements was made in accordance with 
generally accepted auditing standards, and accordingly included such tests of the accounting records and such other auditing 
procedures as we considered necessary in the circumstances. 

PRICE WATERHOUSE & CO. 

Certified Public Accountants 
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DISTRIBUTION OF S. S. KRESGE COMPANY 
COMMON STOCK BY MAJOR 
CLASSIFICATIONS 

t * if 


MEN WOMEN JOINT ACCOUNTS 

Holders 9,251 Holders 13,968 Holders 7,263 


SHARES HELD BY: 

Holders 
of Record 

Shares 

Held 

Men. 

9,251 

1,040,127 

Women. 

13,968 

1,020,265 

Joint Accounts. 

7,263 

515,508 

Fiduciaries. 

1,666 

337,997 

Institutions and Foundations. . 

381 

2,002,783 

Brokers and Security Dealers 

292 

244,344 

Nominees. 

213 

283,601 

Others. 

211 

73,247 


Total 33,245 5,517,872 


Ownership of your 
Company is widespread 

There are Kresge stockholders throughout the Nation 
as well as in United States territories and posses¬ 
sions, Canada, and other countries. This page shows 
not only the wide distribution of your Company’s 
common stock, but also the states in which your stores 
are located as well as the number in Canada. 


GEOGRAPHICAL DISTRIBUTION 
OF S. S. KRESGE COMPANY 
COMMON STOCK, AND ITS STORES 



Holders 

Shares 

Number 


Holders 

Shares 

Number 

State 

of Record 

Held 

of Stores 

State 

of Record 

Held 

of Stores 

Alabama ... 

72 

4,459 

0 

Nebraska. 

. 136 

10,158 

5 

Arizona. 

140 

10,336 

0 

Nevada. 

8 

265 

0 

Arkansas. 

44 

2,137 

0 

New Hampshire 

95 

4,871 

2 

California ... 

1,637 

141,922 

0 

New Jersey.... 

.1,041 

68,915 

16 

Colorado. 

147 

11,620 

0 

New Mexico. . . 

47 

4,773 

0 

Connecticut . 

601 

41,632 

14 

New York. 

.3,270 

603,350 

60 

Delaware.... 

.. 68 

4,455 

1 

North Carolina. 

. 121 

8,735 

0 

Dist. of Columbia 177 

12,890 

9 

North Dakota. . 

60 

3,007 

4 

Florida. 

. 1,153 

131,756 

0 

Ohio. 

1,704 

127,771 

88 

Georgia 

137 

11,200 

1 

Oklahoma. 

80 

7,867 

0 

Idaho. 

24 

1,580 

0 

Oregon. 

57 

3,586 

0 

Illinois. 

. 2,555 

176,482 

70 

Pennsylvania. . . 

2,703 

218,767 

55 

Indiana. 

. 812 

68,856 

35 

Rhode Island . . . 

300 

17,095 

2 

Iowa. 

. 664 

45,819 

20 

South Carolina . 

64 

4,734 

0 

Kansas. 

. 243 

18,669 

7 

South Dakota . . 

79 

6,006 

4 

Kentucky. 

. . 361 

25,173 

11 

Tennessee. 

. 163 

12,881 

0 

Louisiana. 

. . 113 

10,597 

0 

Texas. 

. 300 

25,677 

0 





Utah. 

32 

2,121 

0 

Maine. 

. . 149 

7,712 

3 









Vermont. 

75 

5,205 

2 

Maryland .... 

. 361 

21,006 

16 









Virginia. 

332 

22,579 

7 

Massachusetts. 

. . 902 

66,080 

24 









Washington. . . 

141 

7,468 

0 

Michigan. 

.9,256 

3,353,454 

97 

West Virginia. . 

. 236 

14,077 

7 

Minnesota.... 

293 

19,073 

14 

Wisconsin. 

. 949 

63,321 

22 

Mississippi.... 

38 

1,907 

0 

Wyoming. 

12 

1,278 

0 

Missouri. 

. 1,041 

67,111 

22 

U. S. Territories 




Montana. 

46 

2,579 

0 

and Possessions 68 

4,378 

0 


Total Number of Holders of Record of All States, Territories and Possessions of the U. S.33,107 

Total of Canada (88 Stores). 102 

Total of Other Countries. 36 

GRAND TOTAL.33,245 


Total Number of Shares Held 5,507,390 

. 8,006 

. 2,476 

.5,517,872 
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ASSETS 


S. S. KRESG 

AND SUBSIDI AF 


CONSOLIDATED BALANCE SHEET 


Current Assets: 

Cash. 

U. S. Government securities, at cost approximating market. 

Miscellaneous accounts receivable, less allowance for possible 
losses. 

Merchandise and materials on hand and in transit, at lower of 
cost or market. 

Other Assets. 

Deferred Charges: 

Unamortized leasehold expenses, advance rentals, prepaid taxes 
and insurance, pension costs, supplies, and other expenses.... 

Fixed Assets: 

Land, buildings, furniture and fixtures, at cost. 

Less — Depreciation. 

Leasehold improvements, less amortization. 

Construction in progress. 



1957 

(Restated) 

$ 37,246,140 
6,482,094 

1,087,970 

54,049,568 
$ 98,865,772 
$ 455,024 


$ 4,174,447 


$168,015,492 

50,025,105 

$117,990,387 

31,527,515 

1,720,783 

$151,238,685 

$254,733,928 


NOTES TO CONSOLIDATE!: 


(A) Canadian Subsidiary Company: 

The net assets of the Canadian subsidiary company amounted to approximately 17% of the consolidated net assets. 

(B) Long Term Debt: 

The note purchase agreement whereby the parent company borrowed $15,000,000 from a bank is due at various dates to 1975 
with interest at and restricts the payment of dividends (other than stock dividends) and the purchase, redemption or retirement 

of shares of the company’s stock. At December 31, 1958 income retained for use in the business was approximately $2 3,700,000 in 
excess of the amount so restricted. The bank loan agreement under which the parent company owes an additional $4,000,000 is payable 
$1,000,000 a year with interest at 3%. The installment of $1,000,000 due on January 1 5, 1959 is included in current liabilities. 

(C) Depreciation: 

The company and its Canadian subsidiary have used accelerated depreciation for computations of income taxes since 1954 in the 
U. S. and 1953 in Canada but have not used accelerated depreciation for financial statement purposes. In 1958 the company and its 
Canadian subsidiary adopted the policy of recognizing deferred income taxes by increasing the provision for income taxes charged to 
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1957 

(Restated) 


E COMPANY 

* Y COMPANIES 


DECEMBER 31 f 1958 AND 1957 




LIABILITIES 

Current Liabilities: 

Portion of bank loan payable within one year. 

Accounts payable—trade. 

Accrued taxes, payrolls, expenses, and other accounts payable 

Estimated U. S. and Canadian income taxes. 

Estimated public liability and compensation claims. 

Long Term Debt: 

Bank loans. 

Real estate mortgages. 


Deferred U. S. and Canadian Income Taxes. 

Stockholders’ Equity: 

Capital Stock 

Authorized 10,000,000 shares at $10 par value 
Issued 5,517,872 shares. 

Excess of proceeds received from the sale of treasury shares 
over the cost thereof. 

Income retained for use in the business, statement attached. 




► financial statements 


1958 


$ 1,000,000 

$ 1,000,000 

12,390,430 

10,789,867 

15,377,930 

13,238,567 

8,570,399 

9,557,827 

398,041 

391,334 

$ 37,736,800 

$ 34,977,595 

$ 18,000,000 

$ 19,000,000 

2,726,276 

2,819,868 

$ 20,726,276 

$ 21,819,868 

$ 4,509,000 

$ 3,293,500 

$ 55,178,720 

$ 55,178,720 

224,412 

224,412 

144,205,819 

139,239,833 

$199,608,951 

$194,642,965 

$262,581,027 ‘ 

$254,733,928 


earnings by the amount of the tax reduction attributable to such excess depreciation. As a result of this change net income for 1958 was 
reduced by S 1,2 15,500. To give retroactive effect to the change, net income for 1957 was reduced by $1,129,700 and income retained 
for use in the business at January 1, 1957 by $2,163,800. 

(D) Sales Tax Assessment: 

The State of Ohio has assessed sales taxes aggregating $456,066, including penalties, for the years 1952, 1953, 1954 and 1955. The 
company is contesting the assessment and, while it is not possible to determine the final outcome at this time, in the opinion of legal 
counsel for the company there is no basis in fact or in law for the assessment and the final liability, if any, which may be determined, 
would have no material effect on the financial position of the company. 

(E) Commitments: 

The aggregate minimum amount of rentals under long-term leases for the year 1959 on all real property now leased to the company 
and its subsidiaries will approximate $12,557,000. The leases for the most part also provide for payment by the lessee of taxes, repairs 
and insurance. 
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MEETING THE FAMILY’S NEEDS MAKES KRESGE’S 





Who would have guessed ten years ago that 
today thrifty shoppers could walk into many Kresge 
stores and purchase the articles pictured here? Bi- * 

cycles in models for brother and sister . . a power 
mower for dad . . an impressive line of furniture, 
from baby cribs to modern chairs . . many name 
brand appliances . . sturdy power tools . . fans, air 
conditioners and outdoor grills . . beautiful electric 
clocks . . a large selection of coats, jackets and other 
garments in wide price ranges. 

These items represent only a portion of the many 
new lines now included in your Company’s con¬ 
stantly developing merchandising program. They 
serve to indicate how your stores have "grown up" 
from yesterday's "5 and 10s" to huge, modern, de¬ 
partmentalized stores. While this growth has vastly 
widened the field of Kresge service to the public, 
your Company continues to stock hundreds of items 
at the traditional 5 and 10c prices. 

Impressive as it is, the picture of Kresge’s mer¬ 
chandising progress is far from complete. Ten years 
from now the advance in selections will be just as 
outstanding as it has been during the past ten years. 


NAME BRAND 
RECORD PLAYERS 


ROTARY POWER MOWERS 


DOMESTIC AND IMPORTED 
BICYCLES 


PORTABLE 

AIR CONDITIONERS 


POWER TOOLS 
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THE CHOICE OF MILLIONS OF THRIFTY SHOPPERS 


Your Company will continue to be alert to the pub¬ 
lic’s growing desires for larger varieties of quality 
merchandise, and new lines will be added at every 
practical opportunity. Thus Kresge customers will 
be able to purchase, under one roof, more and more 
of the articles that otherwise would necessitate their 
shopping elsewhere. 

With its expanding lines and wider price ranges, 
your Company will adhere closely to its established 
pricing policy, w'hich assures Kresge customers ex¬ 
ceptional value while providing a fair profit for the 
Kresge Company. 

Yes, the outlook for the steady success of Kresge 
stores is promising indeed. As more stores stock 
more goods, the natural result will be more sales. 
And this favorable condition will be further stimu¬ 
lated by Kresge’s choice locations, expanded build¬ 
ing program, appealing displays and modern fea¬ 
tures for easy selection. Not only can your stores 
expect to grow in popularity with their millions of 
regular customers, but also to attract countless new 
shoppers who have yet to enjoy the varieties, values 
and economies that are always available at Kresge’s. 
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Checking invoices, supervising trainees in window trimming, checking displays and ordering 
merchandise, are hut a few of the many duties of Kresge's 77 women resident assistant managers . 


I OUR Company is justifiably proud of the 
achievements of its women members, just as it 
is proud of the accomplishments of the 702 young 
men now in training for store management. 

In every Kresge store, women, too, have the 
opportunity to demonstrate any special capabilities 
that merit their promotion to positions of greater 
responsibility and financial reward. And their re¬ 
sponse to this opportunity has been highly bene¬ 
ficial, to themselves as well as to your Company. 
As an example, 77 Kresge stores currently have 
women resident assistant managers, a position re¬ 
quiring exceptional ability and a wide knowledge 
of the many phases of store operation. 


in the Pittsburgh district — as well as 86 in Kresge’s 
Canadian stores. 

Women’s Service Records 
Impressive 

To exemplify the splendid cooperation between your 
Company and its women employees, it is interesting 
to note that 605 women have 25-year service records 
with Kresge’s, while 2753 have been with the Com¬ 
pany for ten years or longer. 

Kresge’s policy of encouragement to aspiring 
women members, as well as to ambitious young men, 
has been most successful. Personnel-wise, your Com¬ 
pany is now operating at its highest efficiency. 


Resident Assistant Managers 
Have Diversified Duties 

In their capacity as resident assistant managers, 
these qualified women may handle floor supervision, 
direct and train women personnel, oversee merchan¬ 
dise buying, and in many other ways provide 
managers with competent and valuable assistance. 
Many of these women actually assist in instructing 
and developing young men trainees. 

Over 500 Kresge luncheonettes operate under the 
direct supervision of carefully chosen and specially 
trained women managers. These positions are dis¬ 
tributed throughout Kresge’s four United States re¬ 
gional districts as follows: 134 women luncheonette 
managers in the Chicago district— 121 in the De¬ 
troit district — 96 in the New York district—116 



Women resident assistant managers take 
active part in instructing trainees . 
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LET’S HAVE LUNCH AT KRESGE’S 


The WIDE and growing popularity of your 
Company’s luncheonettes and food departments is 
the result of know-how. And Kresge’s know-how 
is a combination of know-what, know-where and 
know-when . . . knowing what is best . . . knowing 
where to get it (in each store’s immediate locality 
wherever possible) . . . knowing when to serve it. 

Because nothing but the best is good enough for 
Kresge customers, such nationally known foods as 
Pa-Ma-Kin hams, Niblet corn, Green Giant peas, 
Marzetti dressing and Libby’s pumpkin are regu¬ 
larly served. And with Kresge’s special test kitchen 
in Detroit checking and testing foods, creating 
new recipes and menus, and providing highly 
skilled training for food personnel, Kresge shoppers 


can always depend on tempting goodness and whole¬ 
some nourishment in the foods they order. 

To illustrate the reward for offering quality and 
service, consider these Kresge accomplishments . . . 
new or remodeled luncheonettes were opened at 
the rate of one a week during 1958 ... 54 new or 
remodeled delicatessen departments were opened 
during the same period . . . your stores are one of 
America’s leading sales sources for sliced ham. 

Let’s have lunch at Kresge’s. How does this sug¬ 
gested menu appeal to you? . . . 

Roast Turkey Dinner with Celery Dressing, 
Cranberry Sauce, Gihlet Gravy, Mashed Potatoes, 
Green Giant Peas, Hot Roll and Butter . 




Kresge’s first fountain, opened in 1911 in the Columbus, 
Ohio store, served only ice cream and sodas . 


What a contrast are Kresge’s modern luncheonettes today 
such as this one in the new Atlanta, Georgia store. 


ANOTHER “FIRST” FOR YOUR COMPANY 


THE "IBM story" is another example of Kresge’s 
progress in efficiency and economy of operation. 
Your Company was the first to inaugurate the IBM 
method of re-ordering ... a "ticket-replacement- 
out-of-warehouse" process designed as a stock con¬ 
trol system to eliminate stock depletion and lost 
sales by speeding shipments of merchandise to 
Kresge stores. Formerly a store ordered from 
Kresge’s warehouse every thirty days — but now, 
through the new IBM procedure, a store may re¬ 
order twice as often and twice as fast. 


Every carton or package of merchandise has a 
coded ticket designating the items enclosed. When 
the last item has been removed to fill counter dis¬ 
plays, the ticket is detached, and is returned to the 
warehouse on the store’s regular ordering day. This 
automatically re-orders the same merchandise, which 
not only lowers the cost of re-ordering and simpli¬ 
fies accounting, but also levels out the flow of 
orders to the warehouse and assures quicker delivery 
of merchandise to Kresge stores for immediate dis¬ 
play and sale. 
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lO YEAR FINANCIAL SUMMARY 


FINANCIAL OPERATIONS 

Sales to Customers. 

Number of Stores in Operation 

December 31. 

United States. 

Canada. 

Net Income 

Per Share. 

Per Sales Dollar. 

Cash Dividends. 

Amount Per Share. 

Per Sales Dollar. 

Provided for United States Federal and 
Canadian Income Taxes. 

Taxes—Other than United States Federal 
and Canadian Income Taxes. 

Taxes of All Kinds—Per Share. 


FINANCIAL CONDITION 

Cash and Government Bonds. 

Excess of Cash and Government Securi¬ 
ties over Current Liabilities. 

Long Term Debt. 

Inventories of Merchandise. 

% to Sales. 

Net Working Capital. 

Ratio of Current Assets to 

Current Liabilities. 

Plant and Equipment Additions less 
Retirements. 

Percentage of Fixed Assets to Total 
Assets. 


* 


1958 

195 7 

1956 

1955 

$384,379,362 

$377,169,219 

$366,355,381 

$354,650,628 

706 

692 

676 

673 

618 

609 

594 

596 

88 

83 

82 

77 

$ 2.50 

$ 2.42 

$ 2.45 

$ 2.40 

.0359 

.0354 

.0368 

.0374 

$ 8,828,595 

$ 8,828,595 

$ 8,828,595 

$ 8,828,595 

1.60 

1.60 

1.60 

1.60 

.0230 

.0234 

.0241 

.0249 

$ 14,100,000 

$ 14,029,700 

$ 14,307,400 

$ 13,820,200 

$ 10,598,132 

$ 10,289,332 

$ 9,471,685 

$ 9,050,711 

$ 4.48 

$ 4.41 

$ 4.31 

$ 4.14 

$ 43,047,602 

$ 43,728,234 

$ 48,423,041 

$ 56,557,668 

$ 5,310,802 

$ 8,750,639 

$ 12,668,838 

$ 19,183,630 

$ 20,726,276 

$ 21,819,868 

$ 22,968,545 

$ 22,890,789 

$ 60,054,874 

$ 54,049,568 

$ 53,825,004 

$ 51,918,630 . 

15.62% 

14.33% 

14.69% 

14.64% 

$ 66,447,187 

$ 63,888,177 

$ 67,509,082 

$ 72,210,760 , 

2.76 to 1 

2.83 to 1 

2.89 to 1 

2.93 to 1 

$ 9,738,413 

$ 15,467,758 

$ 17,214,551 

$ 12,985,767 

58.26% 

59.37% 

57.07% 

53.72% , 
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KRESGE COMPANY 



AND SUBSIDIARY COMPANIES 


4 

1954 

1953 

1952 

1 951 

1950 

1 949 

$337,913,670 

$337,299,151 

$326,418,036 

$310,977,586 

$294,838,953 

$288,666,322 

690 

692 

695 

690 

694 

702 

616 

621 

627 

624 

628 

636 

74 

71 

68 

66 

66 

66 

$ 2.11 

$ 2.40 

$ 2.56 

$ 2.70 

$ 3.46 

$ 3.25 

.0344 

.0393 

.0433 

.0480 

.0648 

.0622 

$ 9,932,170 

$ 11,035,744 

$ 11,035,744 

$ 11,035,744 

$ 12,415,212 

$ 12,691,106 

1.80 

2.00 

2.00 

2.00 

2.25 

2.30 

.0294 

.0327 

.0338 

.0355 

.0421 

.0440 

$ 11,785,300 

$ 13,380,400 

$ 14,810,000 

$ 14,220,000 

$ 14,240,000 

$ 10,640,000 

$ 8,823,507 

$ 8,402,518 

$ 8,111,662 

$ 7,866,580 

$ 7,363,885 

$ 6,790,844 

$ 3.73 

$ 3.95 

$ 4.15 

$ 4.00 

$ 3.92 

$ 3.16 

$ 39,157,077 

$ 48,586,105 

$ 51,396,764 

$ 53,404,874 

$ 58,236,502 

$ 68,205,053 

$ 6,847,580 

$ 13,875,610 

$ 15,082,027 

$ 19,312,774 

$ 23,521,201 

$ 39,623,569 

$ 3,061,726 

$ 3,148,604 

$ 3,234,336 

$ 3,685,825 

$ 3,122,885 

$ 2,238,605 

i $ 46,649,111 

$ 46,807,326 

$ 48,123,722 

$ 45,319,466 

$ 45,314,658 

$ 33,122,483 

13.81% 

13.88% 

14.74% 

14.57% 

15.37% 

11.47% 

P $ 54,421,082 

$ 61,564,764 

$ 64,035,489 

$ 65,188,803 

$ 69,643,813 

$ 73,523,672 

2.68 to 1 

2.76 to 1 

2.76 to 1 

2.91 to 1 

3.01 to 1 

3.57 to 1 

$ 14,834,962 

$ 9,721,962 

$ 8,854,900 

$ 11,789,995 

$ 16,915,609 

$ 10,976,279 

57.91% 

53.45% 

51.43% 

50.62% 

47.91% 

44.73 % 
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30 New Stores Greet Kresge Customers in ’58 



New store, Milwaukee, Wisconsin 
13,900 square feet sales area 


1958 was another busy year in your Company’s ex¬ 
pansion program. 30 new stores were opened—25 
in the United States and five in Canada. The new 
stores are the self-selection, check-out type, bringing 
to 334 the number of Kresge check-out stores. 

The ratio of storage area to sales space has de¬ 
creased markedly, due to larger bulk displays, added 
lines of merchandise, and open-front counters. Such 
advantages make your stores more convenient for 
shoppers, more economical to operate, and more 
productive in volume. 

“Department Store’* 

Technique Expanded 



New store, Wichita, Kansas 
16,600 square feet sales area 



New store, Peabody, Massachusetts 
23,500 square feet sales area 


In service and features, your new stores are a dis¬ 
tinct departure from yesterday’s style of variety store. 
The trend to departmentalization has reached a new 
high, offering customers increased selection and wider 
price ranges. The ’’department store” atmosphere is 
carried out most effectively through individual decor. 

Pastel colors in contrasting shades—lighting fix¬ 
tures of the latest concept—decorative indoor signs— 
all help to give each department, section or ’’shop” 
an identifying character in keeping with the type 
of merchandise displayed. 

In exterior appearance, too, your new Kresge 
stores have eye-catching appeal. While modern in 
every detail of design, each new shopping center 
store, of which there were 27 in 1958, conforms to 
the general architectural theme of the individual 
shopping area in which it is located. So it is that, 
inside and out, Kresge stores provide every possible 
accommodation for the modern-day shopper. 


During 1958, new Kresge stores were opened in 
these locations in the United States and Canada: 


Arlington Heights, III. 
Atlanta, Ga. 

Barberton, Ohio 
Chicago, 111. 

Decatur, III. 

Detroit, Mich. 

Drayton Plains, Mich. 

Elliot Lake, Ontario 
Glen Burnie, Md. 
Hagerstown, Md. 
Harrisburg, Pa. 
Indianapolis, Ind. 
Joplin, Mo. 
lutfayette, Ind. 
Lancaster, Pa. 


Maple Heights, Ohio 
Milwaukee, Wis. 

*North Bay, Ontario 
Parma, Ohio 
Peabody, Mass. 
Rochester, N. Y. 

St. Catharines, Ontario 
St. Clair Shores, Mich. 
Scarborough, Ontario 
Scarsdale, N. Y. 

South River, N. J. 

-'Trail, British Columbia 
Waterhury, Conn. 
Wichita, Kans. 
Youngstown, Ohio 


* All stores uithout asterisks are located in shopping centers. 
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Proposed store, Westland Shopping Center, Deni er, Colorado 
18,000 square feet sales area 


Proposed store, lakeside Shopping Center, New Orleans, Louisiana 
22,000 square feet sales area 


1959 Calls for Greater Expansion 


The outlook for the continued development and 
progress of your Company is highly encouraging. 
1959 should witness a sizable number of new store 
openings, including ventures into states of the west, 
south and southwest hitherto not served by the 
Kresge Company. 

In line with Kresge’s policy of utmost service, 
economy and variety, all new stores will be the self¬ 
selection, check-out type, with the highest possible 
percentage of area devoted to sales space to permit 
even wider merchandise assortments, and in many 
instances, special "bulk” displays. 

Your Company Plans 
New Stores Years Ahead 

Kresge will continue its expansion in central business 
districts, neighborhood and urban shopping centers, 
choosing only those locations which promise the most 
profitable store operation. Kresge’s real estate de¬ 
partment is ever on the alert for advantageous sites 
in thriving communities. 

While your Company’s latest stores are among the 
largest and finest in their field, progress will not 
pause at Kresge’s. Like automobiles, your stores will 
continue to change for the better. What seems the 
acme today in design, efficiency and convenience will 
consistently be raised to higher levels in the future. 
The Kresge Company will miss no opportunity to 
introduce improvements that will benefit Kresge cus¬ 
tomers, stockholders and employees alike. 


Proposed store, Northside Shopping Center, Miami, Florida 
20,000 square feet sales area 


Proposed store, Cheltenham Shopping Center, Cheltenham, Pa. 
22,500 square feet sales area 




















